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Section One


Welcome to Hatti Trading
In Hatti Trading’s catalogue, customers are told that Hatti Trading fosters a “women to women” connection because, “by purchasing a Hatti bag, you are making a difference . . . providing jobs to those girls who no-one else will employ because of their past, helping them to build a future . . .“  We at Hatti Trading Ltd hope to carry this same “women to women” ethos into our development and support of a network of Hatti Angels.  We want to enable you to succeed in building a home business that fits with your ethics as well as your schedule.  

Hatti Trading Ltd: History and Mission

At the beginning of 2004, Emma Triplett took a holiday to Nepal to go trekking in the Himalayas; at the time she didn’t know that this holiday would change her life forever.  After the holiday, she returned to her job and her Western way of life.  Emma could not forget Nepal and its friendly, beautiful people, however, so she moved to Nepal.  

In 2005, Emma started teaching on a voluntary basis for The Esther Benjamins Trust (EBTN), an English Registered Charity based in Kathmandu. Her students were girls who had been unwittingly sold or tricked into bonded labour in circuses in India and become victims of child abuse (bonded labour is a modern form of slavery).  EBTN had rescued and returned these girls to Nepal to undergo rehabilitation and hopefully reintegration into their communities.  Even if victims of trafficking escape and return to Nepal, however, their troubles are hardly over.  Unfortunately, Nepali society shuns these girls.  They are unable to lead a normal life of marriage and family and have difficulty getting jobs due to their undesirable backgrounds.  Emma’s compassion for these survivors of human trafficking and victims of society led her to research organizations whose purpose is to help disadvantaged and stigmatized individuals to lead a self-sufficient and independent life. 

It quickly became clear to Emma that although Nepal is half the world away from the UK in geographical terms, it is a world away in terms of women’s rights and progress.  Nepali women are still considered second class citizens.  If a woman becomes divorced or separated from her husband, even through no fault of her own, she will end up with no house and no family and no means of support.  She will be judged as not being a good enough wife, and thus blamed for her own situation.  There are no social services, NHS, Child Welfare, Income Support or free education.  Moreover, due to extreme poverty, especially in rural areas in Nepal, trafficking of children and women into brothels and exploitative bonded labour in India (like the circuses) is a huge problem.

Emma discovered Maiti Nepal, a charity that is leading the fight against trafficking by helping girls who have been sold into slavery to brothels in India to escape their degrading life and return to Nepal.  Unfortunately, like the girls rescued from circuses by EBTN, these women are often stigmatized by their past and cannot return to a normal life in their villages with their families. Maiti Nepal and EBTN help tackle this problem by offering training in a variety of skills in order to give them a means of support and the independence to start a new life.  

Emma also learned about organizations such as the Association of Craft Producers (ACP) and the Women’s Skills Development Project (WSDP), that provide orientation, marketing, and business experience to help disadvantaged women support themselves and their children.  Unlike EBTN and Maiti Nepal, these organizations do not work primarily with rescued victims of human trafficking.  However, they certainly address the underlying issues of poverty and lack of secure, dignified employment for women – problems which provide fertile ground for traffickers in Nepal.  With secure, well-paying employment on fair trade terms, women employed through ACP or WSDP and their children are no longer vulnerable to being trafficked.  

Emma found that many of the women supported by these organizations were making handbags.  To sustain an income, they needed a market.  After trying out samples of handbags on her friends in England, Emma decided to start Hatti Trading in order to address this need.  Emma approached the trustees of The Esther Benjamin Trust about setting up a workshop at EBTN where young women who had been rescued from the circuses and been trained in the appropriate skills could make handbags designed to Hatti Trading’s specifications.  EBTN agreed to fund the training, equipment, and materials to make this happen.  Emma committed to buying the bags, and Hatti Trading was borne. 

Another small production centre located in Katmandu heard about Emma’s endeavors and asked if she would buy their products, too.  Emma agreed, on the condition that they employ young women from the Esther Benjamins Trust and comply with fair trade standards.  This organization, Friends’ Handicrafts, embraced fair trade principles with great enthusiasm and employs several young women from EBTN, thus expanding the Hatti Trading family.  

Please take time to explore the websites for these organizations, www.ebtrust.org.uk, www.maitinepal.org, www.acp.org.np and www.wsdp.org.np. 
Sold to the Circus for $13.42, an article published in the U.S. edition of Marie Claire in February 2006 tells the story of how Nepali children are trafficked to circuses in India and how EBTN works to rescue and rehabilitate them.  Further resources can be downloaded from the website to help you understand Hatti and it’s mission.
Hatti Trading Ltd and Fair Trade
Hatti Trading Ltd is a socially conscious business selling Fair Trade handbags in order to support Nepali survivors of human trafficking and other impoverished, marginalized, and stigmatized women in Nepal both directly and indirectly.  Fair Trade’s strategic intent is to work with marginalized producers and workers in order to help them move from a position of vulnerability to security and economic self-sufficiency.  

Fair Trade companies provide an above-market, living wage to the women who make the bags (“producers”).  Perhaps of equal importance is Fair Trade companies’ commitment to fostering secure, long-term relationships with producer groups.  Rather than shopping around for suppliers who can provide satisfactory goods for the lowest price, Fair Trade companies work with producer partners to improve the quality and design of their products and their production methods.  Where necessary to enable producer groups to meet production demands, Fair Trade companies pay a portion of the purchase price when the products are ordered, rather than waiting for them to be completed.  This enables the producers to purchase raw materials and finance other costs of production without going in to debt.   

Because we market our products as “fairly traded,” it is very important for Angels to have an accurate understanding of what we mean by this and to be ready to address customers’ questions about this claim.  

Accreditation Schemes:  Fairtrade vs. “Fairly Traded” 

Most customers will be familiar with the “fairtrade mark” found on fairtrade-certified coffee, chocolate, bananas, etc.  In the UK, this mark is licensed by the Fairtrade Foundation.  This mark is applied to certain commodity goods and certifies that the product (e.g., the coffee beans, bananas, etc.) has been produced and purchased in accordance with the standards set forth by the Fairtrade Labeling Organization (FLO).  It is important to note that it is the food ingredients that are certified as fairtrade.  The mark ensures that the farmers who grew the products have been treated and paid fairly.  It does not guarantee anything about what happens in the supply chain once the ingredients are purchased from the farmer on fairtrade terms.  In the case of fairtrade chocolate, for example, the mark certifies that the farmers who grew the chocolate beans were paid a fair price for their beans, but it does not guarantee anything about the labour standards for the people who processed the beans into a chocolate bar.  Similarly, the blue and green fairtrade mark on a cotton garment indicates that the farmers who grew the cotton were paid a fairtrade price for their cotton fiber.  It does not guarantee anything about the labour standards or pay provided to those who manufactured the cotton fiber into a tee shirt carrying the fairtrade mark.  To learn more about the fairtrade mark, see the Fairtrade Foundation’s website at www.fairtrade.org.uk.  

The organization that regulates Fair Trade claims about handicraft items such as handbags and jewellery is IFAT, the International Fair Trade Organization.  IFAT also issues a fair trade mark, but it is a mark awarded to organizations that operate in accordance with its Fair Trade Principles; the IFAT mark does not certify individual products.  Thus, companies dealing in commodities products (e.g. coffee, bananas, cotton) might be accredited with both the FLO mark on the products they sell and the IFAT mark for their organization, if they live up to IFAT’s standards throughout the operations of their company.  A company like Traidcraft, for example, carries both accreditations,  whereas a company like Nestle would not be accredited by IFAT even though it now offers some fairtrade-labelled coffee amongst it many products. 

Another way fair trade activists seek to distinguish different categories of goods and applicable certification schemes is to refer to items branded with the Fairtrade Foundation’s fairtrade mark as “fairtrade goods” (spelling fairtrade as one word), while referring to items provided by organizations in compliance with IFAT’s standards as “fairly traded.”  

Further information about the distinction between the FLO fairtrade mark certifying products and the IFAT Fair Trade mark awarded to organizations is provided on the IFAT website.  (See www.ifat.org, and your Background Information packet.)  The Fair Trade Resource Network, www.fairtraderesource.org, is another good source of information.  
IFAT’s Key Fair Trade Standards

Organizations awarded the IFAT mark have been certified as operating in accordance with nine Key Fair Trade Standards.  These standards are explained on the IFAT website as follows: 

· Creating Opportunities for economically disadvantaged producers.  Fair Trade is a strategy for poverty alleviation and sustainable development.  Its purpose is to create opportunities for producers who have been economically disadvantaged or marginalized by the conventional trading system.  

· Transparency and accountability.  Fair Trade involves transparent management and commercial relations to deal fairly and respectfully with trading partners.  
· Capacity building.  Fair Trade is a means to develop producers’ independence.  Fair Trade relationships provide continuity, during which producers and their marketing organizations can improve their management skills and their access to new markets.  
· Promoting Fair Trade.  Fair Trade Organizations raise awareness of Fair Trade and the possibility of greater justice in world trade.  They provide their customers with information about the organization, the products, and in what conditions they are made.  They use honest advertising and marketing techniques and aim for the highest standards in product quality and packing.  
· Payment of a fair price.  A fair price in the regional or local context is one that has been agreed through dialogue and participation.  It covers not only the costs of production but enables production which is socially just and environmentally sound.  It provides fair pay to the producers and takes into account the principal of equal pay for equal work by women and men.  Fair Traders ensure prompt payment to their partners and, whenever possible, help producers with access to pre-harvest or pre-production financing.  
· Gender Equity.  Fair Trade means that women’s work is properly valued and rewarded.  Women are always paid for their contribution to the process and are empowered in their organizations. 
· Working conditions.  Fair Trade means a safe and healthy working environment for producers.  The participation of children (if any) does not adversely affect their well-being, security, educational requirements and need for play and conforms to the UN Convention on the Rights of the Child as well as the law and norms in the local context.  

· Child labour.  Fair Trade Organizations respect the UN Convention on the Rights of the Child, as well as local laws and social norms in order to ensure that the participation of children in production processes of fairly traded articles (if any) does not adversely affect their well-being, security, educational requirements and need for play.  Organizations working directly with informally organized producers disclose the involvement of children in production.  
· The environment.  Fair Trade encourages better environmental practices and the application of responsible methods of production.  
Some customers may enquire about ethical sourcing of the leather, wool, and other materials used to make Hatti handbags.  We are continually working to address these concerns and to procure our supplies from the most ethical sources available in the region.  For example, our hemp bags are made from natural hemp and dyed with non-toxic vegetable dyes.  Our silk bags and hats are made from silk recycled from old saris.  Currently, the majority of our bags are made out of leather and wool.  We are actively seeking to ensure and verify ethical sourcing for these materials.  We are also seeking to procure fairtrade-certified cotton for our cotton handbags.  To this end, we are members of the Ethical Fashion Forum (EFF), a network of pioneering fashion designers and businesses that help to develop organic, fair trade, and ethical sourcing practices in the fashion industry. 

Who Makes What? 

Once you introduce information about fairly traded goods, customers understandably become more curious about the source of the particular item they are purchasing, seeking to relate it to the stories about the producer groups they have heard.  
EBTN Production Centre 

all bags in Smart Leather, Soft Suede, Traditional Needlework categories
recycled silk bags and hats

Friends’ Handcrafts

All Children’s bags except Forget Me Not and Daisy
felt purses and pencil cases

keyrings

windchimes

bobble bags

Maiti Nepal

beaded jewellery

Association of Craft Producers

Buffalo Leather Bags 

Forget me Not and Daisy
Structured Felt

silver jewellery

Women’s Skills Development Project

all bags in “Naturals Collection”
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